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What Is Triggered Marketing?

Marketers ID Critical
Events In The Lifecycle

That Kick Off Specific
Marketing Activities
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Behavioral Triggers Usually Means Email Or
Digital Media

Welcome Series

Abandoned Shopping Cart
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Behavioral Trigger Usage Has Grown With

Marketing Automation Adoption

Global marketing automation technology forecast, 2017 to 2023
(USS$ billions)

Through-channel marketing automation (TCMA) platform
! Real-time interaction management (RTIM) solutions
W Marketing resource management (MRM) software
M Lead-to-revenue management (L2RM) automation platform
M Cross-channel campaign management (CCCM) software
[l Content marketing platform (CMP)

$25

$20

313AIIIII

2017 2018(F) 2019(F) 2020(F) 2021(F) 2022(F) 2023 (F)

F = forecast
Source: Forrester Data: Marketing Automation Technology Forecast, 2017 To 2023 (Global)
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Triggered Campaighs Get Better Results

Triggered

Openrate

46.53%

Click-through rate

10.98%

Click-to-open rate

23.60%

Unsubscribe rate

0.54%

Spam rate

0.05%

Autoresponder

Openrate

33.05%

Click-throughrate

6.72%

Click-to-open rate

20.32%

Unsubscribe rate

0.36%

Spam rate

0.03%

Newsletter

Openrate

20.92%

Click-through rate

3.07%

Click-to-open rate

14.65%

Unsubscribe rate

0.19%

Spamrate

0.02%
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Triggered Campaighs Get Better Results

[Table 2]
Email Conversions/Sends by Trigger Type
email batch sends 6X
all email triggers H I G H E R

CONVERSIONS

For retail & e-commerce

websites, re-marketing

emails have a high

conversion rate.

When evaluated on

. a conversion basis,

recommendation re-marketing emails
ranked as effective as
on-boarding triggers;

re-marketing however, lifecycle
and recommendation

0.20% 040%  060% 080%  100%  120% e

lifecycle

onboarding

Conversions/Sends

Across all types, Email triggers are 624% more effective than batch Emails on a conversion
basis. This is driven by a 381% higher click rate, and a 180% higher post-click conversion rate.
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#1 — Triggered Campaigns Are Better Marketing

Segmentation | was looking at shoes because
I’'m interested in buying shoes

a | was just now looking at shoes,
Timing
now | see an ad for shoes....
| was looking at men’s brown hiking
Personalization shoes, now | see an ad for men’s brown

hiking shoes....
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Key Takeaways — Triggered Marketing Is Highly Effective

Important Events In the Customer Lifecycle Become Triggers
Behavioral Triggers = Fast, Easy & Automated

Better Marketing & Highly Scalable
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Digital Marketing Overload — Messages Aren’t Being Viewed

269 billion emails/day
worldwide

Americans see 4,000 digital
ads per day!
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Digital Marketing Overload — Messages Aren’t Being Viewed

North American Email Open and Click Rates s .o marketing
Q3 2010 - Q3 2017

—Open rate

—Click-through rate

5.4% 5.5% 45% 45% 4.0%

: 3.5% 3.1% 3.1%

Q3 Q3 Q3 Q3 Q3 Q3 Q3 Q3

Based on an analysis of 13.2 billion emails sent during Q3 (July through September) 2017 across multiple industries and approximately 150 clients.
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While Direct Mail Response Rates Have Increased

2016 DMA Response Rate Report

DM Response Rates are up
— over 50%!

House List Prospect List

m2010 w2016
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Direct Mail Automation Plugs Into The Martech Stack

2 Way Integrations with
=WISTIA = buffer . .
FANPIRPNRSEEE [ PosTaLvTics SR [V PosTALYTICS Marketing Automation

€ Brightinfo.
Volume can enable “drips”

vs. batches that work
economically

SWab Analytics @KISSmetrics Google Analytics

Timing is instant,
@ Collaboration & Productivity ﬁSIECk Erells ~iGeese zap?Er p rOd U Ct 10N d al |y
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New Customer Onboarding Workflow Results —9 Month
Cohort Study

40% Decline in 15t Month Churn (11% to 6.5%)

200% + increase in Customer LTV
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Example #2 — B2B Ecommerce Winback Campaign

Trigger — No Orders Or Emails Opened 6 Months

Immediate — Large Postcard Offer #1

Weeks 2-6 Large Postcard Offers #2-6,
Weekly personal emails from newly
assign Customer Service Reps
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B2B Ecommerce Win-Back Results

Dead Customer Order Volume Increase — 140%

500% increase in ROI of existing email only win-back
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Key Takeaways — Why Does Triggered Direct Mail
Augment Digital Marketing?

Scale of digital marketing has created a problem
Direct mail can now seamlessly plug in to marketing automation

Behaviorally Triggered Direct Mail can deliver segmented, timed and
personalized mailpieces to boost campaign metrics
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POSTALYTICS INSERTS DIRECT MAIL INTO THE MARKETING TECH
STACK

Native, 2 way integrations with Marketing wisTIA =
Automation & CRM @ptimizely QZZT 4 postaLYTICS LA postaLyTics
© Brighinfo.

'y

Modern REST API’s to easily integrate with
other tools in the stack Hoberflip &Y HubSppt

Content MNurture

£ Web Analytics @KISSmetrics  Google Analytics
100% Cloud based — infinitely scalable

@ collaboration & Productivity ﬁ'slack Erellr “iGeese zap?Er
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Thank You!

Let’s Talk:
Dennis Kelly

(781) 206-8990
@djkellyl
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